Introduction
This report first analyzes why users are likely to re-visit the website of the Asthma Society of Canada (www.Asthma.ca) due to its main goal of helping asthma patients. Its context of use is strengthened by comparing with another website that shares similar interests. What is analyzed next is the layout and visual design and how it directly correlates with usability. 

Context
In order to analyze the context of use for a website it is important to understand the target audience. Having the purpose of your website based around the targeted audience helps ensure users re-visit and recommend your website to others. The Allergy/Asthma Information Society is much like (www.Asthma.ca) in the sense that the purpose is to provide resources to help allow patients’ better control their symptoms. It is clear that both websites aim to help those affected by asthma cope with their allergies through an easy and accessible layout. 

According to Figure 1 it is clear that the majority of people who are affected with severe asthma wish to function normally on a day-to-day basis. Since there are only medications to relieve asthma symptoms and no real cure, people must rely on resources containing information to help cope with asthma. Lawrence and Tavakol (2007) claim, that a website with great usability must assume that users are not initially interested and therefore must trigger an attraction with the user. An attraction to (www.Asthma.ca) is likely because the audience understands this is a source that can be referenced for help. Having an attraction like this can increase user satisfaction, which according to (Belanche, Casaló, & Guinalíu, 2012) is the “strongest predictor of users' continuance 
	What Patients with Severe Asthma Want 

	Main Goals with Respect to Severe Asthma 
	Very Important (%)
	Somewhat Important (%)

	To function normally while completing household activities, walking and enjoying life
	98
	1

	To not have to visit the emergency department or be admitted to hospital
	89
	9

	To sleep without nighttime symptoms
	87
	11

	To exercise without asthma symptoms
	80
	17

	To go to work
	84
	5

	To improve breathing test results
	74
	17

	To live without daytime symptoms
	68
	26

	To lower the overall amount of asthma medication taken
	69
	17

	To escape from dependence on reliever medications
	55
	24


intentions”. So users are likely to re-visit and recommend this website when they have a positive experience such as learning copping mechanisms.

FIGURE 1 Table This Table was created with data collected from a sample of participants who have developed Severe Asthma. Taken from Asthma Society of Canada

Usability 

The simple layout of (www.Asthma.ca) allows for easy navigation and helps users access information in a convenient manner. A screenshot of the homepage is shown as Figure 2 and displays the simplistic layout and clean visual design of the site. At first glance the homepage seems very inviting due to its colourful scheme neat graphics and layout of buttons. One of the first noticeable images is “how to use inhalers” which is a clear indication that (www.Asthma.ca) is trying to help allergic individuals – thus creating an identity for the Asthma Society of Canada. 

(www.Asthma.ca) has a pleasing visual design and layout that ultimately helps with its usability. For example, the simple layout of buttons allows for easy navigation around the website – there’s nothing complicated about it. According to Lawrence and Tavakol (2007) aesthetics and usability are intertwined, which is displayed here by relying on simplicity and quick glances to help users navigate. This is further emphasized by Idler (2013) who states that “The core of usability is clarity”. Lawrence and Tavakol (2007) claim that generally a website should make navigation as smooth and intuitive as possible. This is known as straight usability. (www.Asthma.ca) is a clear example of having straight usability, which is the best way to help an audience who seek to obtain information easily.  One way good navigation is implemented is how the text of each online resource is relevant to its theme, for example the “Asthmakids.ca” logo has bubbly text and may be attractive to kids in particular. The simplistic layout of (www.Asthma.ca) provides easy navigation which will draw users to the website and provide good usability.  


